
2023
MEDIA KIT

ABOUT US

EDITORIAL FOCUS

EDITORIAL CALENDAR

AUDIENCE OVERVIEW  
AND READERSHIP

ADVERTISING RATES

AD SPECIFICATIONS

CONTACT US

904-356-2466

LV
21

16
1



The Jacksonville Daily Record and JaxDailyRecord.com deliver the news, trends 
and information business leaders rely on to thrive and grow in Northeast Florida. 

Started in 1912 and known for a century as the Financial 
News & Daily Record, the Jacksonville Daily Record is the 
leading provider and most authoritative source of business 
and economic information affecting Northeast Florida. In its 
news content, the Daily Record is written expressly for business 
owners and managers by a team of experienced journalists. Its 
coverage focuses on the breaking business news area leaders 
need to know, with a concentration on regional development, 
law, economic and business trends, real estate, construction 
and how local government affects business.

Founded by Jacksonville businessman John Hall McManus, 
the newspaper focused its coverage on Duval County and 
Jacksonville business, law and the courts. Since1926, it has 
served as the official newspaper of the Jacksonville Bar  
Association. And for more than 60 years, the Daily Record 
has been designated as the official court newspaper of Duval 
County. 

For three generations, McManus and his descendants built 
the Daily Record into a Jacksonville news media institution. 
Succeeding McManus as publisher was his son-in-law, James 
Bailey. Bailey served as publisher until 1974, when he turned 
the family business over to his son, James Bailey Jr. In 2017,  
after 43 years as owner and CEO of what became Bailey  

Publishing & Communications, Bailey sold the Daily Record to 
Matt Walsh, owner of Sarasota-based Observer Media Group.  
In addition to the Jacksonville Daily Record, the Observer  
Media Group publishes eight community and business  
newspapers in communities from the First Coast to Palm Coast 
to Orlando to the Gulf Coast.

Under Walsh’s leadership, the newspaper’s evolution has 
continued, expanding its coverage of regional business news 
into surrounding Baker, Clay, Nassau and St. Johns counties 
and broadening readership.

In January 2022, longtime business manager Angela  
Campbell became the newspaper’s fifth publisher and the 
Jacksonville Daily Record print edition transitioned to weekly 
publication every Thursday. It is distributed by mail to paid  
subscribers and available for free pickup in key business  
locations throughout Northeast Florida.  

The Jacksonville Daily Record is committed to providing 
business owners, senior executives, entrepreneurs, investors 
and public policymakers with the First Coast’s most  
authoritative and relevant business information through its 
weekly print content and daily through its website and daily 
e-newsletter. 
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DAILY NEWS COVERAGE 
Be the first to know the latest development, real estate, 
business, legal and political news in Northeast Florida. 

COMMERCIAL DEVELOPMENT & BUSINESS 
Editor Karen Brune Mathis is first to uncover what’s  
happening in area development and business.

 
IN THE LAW 
Legal Affairs Associate Editor Max Marbut covers      
happenings in the legal community. 

ECONOMY & PUBLIC COMPANIES 
Mark Basch reports on Northeast Florida’s economy  
and public companies, such as CSX and Fidelity. 

LOCAL GOVERNMENT  
Government Affairs Associate Editor Mike Mendenhall 
explains how government impacts business. 

RESIDENTIAL REAL ESTATE, HEALTH CARE  
& BUSINESS  
Dan Macdonald follows the latest news in the business  
of health care, residential real estate and other industries.  

DEVELOPMENT THIS WEEK 
Tracks Duval County commercial building permits. 

PUBLIC NOTICES 
Public notices and records that impact day-to-day  
business activity.

.

EDITORIAL FEATURES

Accurate coverage from a team of experienced journalists you can trust. 
Jacksonville Daily Record content is geared specifically for Northeast 
Florida’s business leaders. Comprehensive coverage of Duval, Baker, 
Clay, Nassau and St. Johns counties, we deliver the news, trends and 
information business leaders, entrepreneurs, CEOs and investors rely 
on to thrive and grow in the region’s fast-changing economy.

No one covers commercial development, real estate, 
construction, companies, City Hall and the courts                           
the way we do.

The Jacksonville Daily Record is the leading publisher of public 
notices on the first coast of Florida.

ACCURATE. 
RELIABLE. 
FAST.

DESIGNATIONS

• Official newspaper of the Jacksonville Bar Association since 
1926.

• Official newspaper of the Duval Circuit and County courts 
since 1961, redesignated in 2002.

• Official newspaper of the U.S. Bankruptcy Court for the 
Middle District of Florida since 1947.

             3

COVERAGE AREA

EDITORIAL FOCUS

FERNANDINA
BEACH

DUVAL COUNTY

ST. AUGUSTINE

JACKSONVILLE

ST. JOHNS
COUNTY

CLAY COUNTY

ORANGE 
PARK

NASSAU COUNTY

BAKER COUNTY

MACCLENNY
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2023 EDITORIAL CALENDAR

Maximize your frequency and reach with one of our advertising packages for discounted advertising rates.

 
Issue  
Date:

 
Materials 
Deadline:

Space 
Reservation 

Deadline:

JANUARY

q Duval at 1 Million/Bar Bulletin | A look at how our population growth is attracting interest. Jan.   5 Dec . 21 Dec. 22

q Commercial Real Estate | Top dealmakers, companies and trends. Jan. 12 Jan.   5 Jan.   6

q First Coast Business | Covering business news, trends and information. Jan. 19 Jan. 12 Jan. 13

q Residential Real Estate | The companies and people who drive the industry. Jan. 26 Jan. 19 Jan. 20

FEBRUARY
q Bar Bulletin | The official monthly publication of the Jacksonville Bar Association. Feb.   2 Jan. 26 Jan. 27

q Insurance Trends | The industry trends - and how they will impact your business. Feb.   9 Feb.   2 Feb.   3

q First Coast Business | Covering business news, trends and information. Feb. 16 Feb.   9 Feb. 10

q The Tech Issue | Innovative technology companies in Northeast Florida. Feb. 23 Feb. 16 Feb. 17

MARCH
q Bar Bulletin| The official monthly publication of the Jacksonville Bar Association. Mar.   2 Feb. 23 Feb. 24

q Downtown Development | A look at the biggest downtown development projects. Mar.   9 Mar.   2 Mar.   3

q First Coast Business | Covering business news, trends and information. Mar. 16 Mar.   9 Mar. 10

q Top Entrepreneurs | The fourth annual recognition of the doers of the region. Mar. 23 Mar.  9 Mar. 17

q First Coast Business | Covering business news, trends and information. Mar. 30 Mar. 23 Mar. 24

APRIL
q Bar Bulletin| The official monthly publication of the Jacksonville Bar Association. Apr.   6 Mar. 30 Mar. 31

q First Coast Business| Covering business news, trends and information. Apr. 13 Apr.   6 Apr.   7

q Top Contractors | Largest contractors in the region, ranked by revenue. Apr. 20 Apr.   6 Apr. 14

q First Coast Business | Covering business news, trends and information. Apr. 27 Apr. 20 Apr. 21

MAY
q Law Day - Law Trends/ Bar Bulletin | Celebrates the rule of law in our community. May   4 Apr. 20 Apr. 28

q CEO Pay | A look at the highest paid CEOs in the region. May 11 May   4 May   5

q First Coast Business | Covering business news, trends and information. May 18 May 11 May 12

q Transportation/Logistics | The trends, issues and people driving the industry. May 25 May 18 May 19

JUNE
q Bar Bulletin| The official monthly publication of the Jacksonville Bar Association. June   1 May 25 May 26

q Regional Development | The biggest development projects across the First Coast. June   8 June  1 June   2

q First Coast Business | Covering business news, trends and information. June 15 June  8 June   9

q All in the Family | Survive and thrive through a family succession plan. June 22 June 15 June 16

q MAGAZINE: Hospitality & Corporate Events| An annual advertising guide to  
                                                                                                                     corporate event planning. June 29 June  1 June   9
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2023 EDITORIAL CALENDAR

 
Issue  
Date:

 
Materials 
Deadline:

Space 
Reservation 

Deadline:

Maximize your frequency and reach with one of our advertising packages for discounted advertising rates.

JULY
q Bar Bulletin| The official monthly publication of the Jacksonville Bar Association. July   6 July 29 July  30

q Commercial Real Estate | Top dealmakers, companies and trends. July 13 July   6 July    7

q First Coast Business | Covering business news, trends and information. July 20 July 13 July 14

q Residential Real Estate | The companies and people who drive the industry. July 27 July 20 July  21

AUGUST

q Bar Bulletin| The official monthly publication of the Jacksonville Bar Association. Aug.  3 July 27 July 28

q First Coast Business | An inside look at the makers and manufacturing leaders. Aug. 10 Aug.  3 Aug.   4

q First Coast Business | An inside look at the makers and manufacturing leaders. Aug. 17 Aug. 10 Aug. 11

q First Coast Business | Covering business news, trends and information. Aug. 24 Aug. 17 Aug. 18

q 904 Day | A focus on local business. Aug. 31 Aug. 24 Aug. 25

SEPTEMBER
q Bar Bulletin| The official monthly publication of the Jacksonville Bar Association. Sept.  7 Aug. 31 Sept.   1

q Health Care Innovators | The people and institutions at the forefront of medical technology. Sept. 14 Aug. 31 Sept.   8

q First Coast Business | Covering business news, trends and information. Sept. 21 Sept. 14 Sept. 15

q Downtown Development| A look at the biggest downtown development projects. Sept. 28 Sept. 21 Sept. 22

OCTOBER
q Bar Bulletin| The official monthly publication of the Jacksonville Bar Association. Oct.    5 Sept. 28 Sept. 29

q Commercial Real Estate | Top dealmakers, companies and trends Oct.  12 Oct.    5 Oct.    6

q Restaurants| The trends and trend setters in the region. Oct.  19 Oct.  12 Oct.  13

q First Coast Business | Covering business news, trends and information. Oct.  26 Oct.  19 Oct.  20

NOVEMBER
q Law: The Courts/Bar Bulletin | The trends, people and challenges inside the Northeast
                                                                           Florida judicial system.

Nov.   2 Oct. 26 Oct.  27

q Cool Construction| The region’s most interesting and unique new projects. Nov.   9 Oct. 26 Nov.   3

q First Coast Business | Covering business news, trends and information. Nov. 16 Nov.   9 Nov. 10

q Economic Forecast | Covering company stories, strategies and business news. Nov. 24 Nov. 16 Nov. 17

q Focus on Philanthropy | The trends and challenges that nonprofits are facing in Northeast Florida Nov. 30 Nov. 16 Nov. 22

DECEMBER
q Bar Bulletin| The official monthly publication of the Jacksonville Bar Association. Dec.   7 Nov.  30 Dec   1

q Regional Development | The biggest development projects across the First Coast. Dec. 14 Dec.   7 Dec.   8

q First Coast Business | Covering business news, trends and information. Dec.  21 Dec. 14 Dec. 15

q Top Deals & Newsmakers 2023 | The biggest deals of 2023, people and firms that left 
                                                                              their mark in the region. Dec. 28 Dec. 14 Dec. 15



Each week, more than 55,000 Jacksonville business leaders turn 
to the Jacksonville Daily Record and JaxDailyRecord.com, as 
their indispensable source for what’s important now to the First Coast 
business community. Our readers trust the data, gain insight from the 
reporting, uncover opportunities and are inspired by our stories of 
entrepreneurial success.

Capitalize on the unparalleled coverage and reach this influential 
readership. When you advertise in the Jacksonville Daily Record, 
you put your message in front of the real decision-makers. 
Your message will be seen by a targeted audience of qualified 
business customers, with the resources to make the regional 
economy and your business grow. 

 
READERSHIP

PRINT EDITION: Average 15,000 readers per week. Available 
by mailed subscription or free pickup in business nodes throughout 
metro Jacksonville, Clay, Nassau and St. Johns counties. Each issue is 
shared by an average of three readers.

FREQUENCY: Every Thursday, 52 issues per year

ONLINE: JaxDailyRecord.com on average has 180,000+ unique 
monthly users; 550,000+ monthly total page views. 
FREQUENCY: Daily

EMAIL SUBSCRIBERS: 17,000+ 
FREQUENCY: Monday through Friday

SOCIAL MEDIA: Facebook followers 17,000+;  
LinkedIn followers: 1,900+ 

FREQUENCY: Updated daily

DEMOGRAPHICS
PROFESSIONAL TITLE 
50% of readers are business owners, attorneys, CEOs/presidents or 
senior managers.

AGE 
Print: 81% are between the ages of 30-69. 
Online: 78% are between the ages of 35-69.

EDUCATION 
73% hold a bachelor’s or post-graduate degree.

GENDER 
Print: 56% male.  44% female. 
Online: 49% male.  51% female.

NET WORTH 
45% have a household net worth greater than $500,000.

ANNUAL COMPANY REVENUE 
63% of readers work for companies with $1 million+ in annual 
revenue.
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ENGAGED AUDIENCE 
30 minutes is the average time spent reading each print issue of the 
Jacksonville Daily Record.

DEVICE USAGE 
35% of users access JaxDailyRecord.com on their desktop; 65% on a 
mobile phone or tablet.

READERS’ OCCUPATION BY INDUSTRY SECTOR 
Commercial & Residential Real Estate
Construction/Development
Banking & Finance 
Law
Health Care
Technology
Manufacturing
Government

Source: 2019 Reader Survey, Survey Monkey; MailChimp 2022; Google Analytics, 2022.

AUDIENCE OVERVIEW



ANNUAL GUIDE SPONSOR ...................................... $3,000

•	 2-Page glossy center spread

•	 100,000 banner ad impressions on JaxDailyRecord.com

•	 Dedicated Facebook post on Jacksonville Daily Record page

•	 One year subscription

2-PAGE SPREAD (glossy)............................................ $2,584  
Bleed Size: 17.25”W x 11.25”H

FULL PAGE..................................................................... $1,667 
Image Size: 7.5”W x 9.75”H 
Bleed Size: 8.75”W x 11.25”H

HALF PAGE....................................................................... $917

Image Size: 7.5”W x 4.75”H or 3.625”W x 9.75”H

QUARTER PAGE............................................................... $550

Image Size: 3.625”W x 4.75”H

*Sizes are not standard Jacksonville Daily Record specs.

AD RATES AND SIZES*

AD SPACE DEADLINE:
THURSDAY, JUNE 1

MATERIALS DEADLINE:
THURSDAY, JUNE 9

PUBLICATION DATE:
THURSDAY, JUNE 29, 2023
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2023 MAGAZINE

  THURSDAY, JULY 21, 2022               9

JACKSONVILLE DAILY RECORD

Hospitality & Corporate 
Event Planning

a n  a d v e r t i s i n g  g u i d e  t o

i n
n o r t h e a s t

f l o r i d a

An  Advertising Guide To

Hospitality & Corporate Event 
Planning In Northeast Florida

This annual stand-alone publication in magazine format is designed to help area businesses and 
nonprofits navigate all the details to put on events, galas, conferences and client entertaining.



Frequency/Cost Per Ad

Includes Full Color OPEN 6 x 13 x 26 x 52 x

Full Page $1,557 $1,287 $1,068 $ 937 $ 794

1/2 Page $ 855 $ 701 $  562 $ 488 $ 414

1/4 Page $  474 $  389 $  321 $  272 $  232

1/8 Page $  348 $  302 $  257 $  214 $  186
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Effective January 2023

PRINT ADVERTISING

Frequency/Cost Per Ad

Includes Full Color OPEN 6 x 13 x 26 x 52 x

Full Page + Billboard $1,832 $1,562 $1,343 $1,187 $1,044

1/2 Page + Billboard $1,130 $ 976 $ 837 $  738 $  664

FULL AUDIENCE: INDUSTRY EDITION/RICH MEDIA BILLBOARD*

2023 ADVERTISING RATES

JACKSONVILLE DAILY RECORD MEMBERSHIP PROGRAM

Advertising includes: 52 print ads, 
12 mo. banner ads and 8 social posts

4 Full Page Ads

+ 1 Bonus Full Page Ad

- Newsmakers

6 Half Page Ads

+ 2 Bonus Half Page Ads

32 Quarter Page Ads

+ 7 Bonus Quarter Page Ads

800,000 Banner Impressions on 

JaxDailyRecord.com

+ 400,000 Bonus Impressions

6 Dedicated Facebook Posts

+ 2 Bonus Dedicated Posts

Cost: $16,800
Value: $25,130

$1,400 Per Month
12 Months

Advertising includes: 13 print ads, 5 
mo. banner ads and 3 social posts

2 Full Page Ads

+ 1 Bonus Full Page Ad

- Newsmakers

3 Half Page Ads

+ 1 Bonus Half Page Ads

5 Quarter Page Ads

+ 1 Bonus Quarter Page Ads

400,000 Banner Impressions on 

JaxDailyRecord.com

+ 100,000 Bonus Impressions

2 Dedicated Facebook Posts

+ 1 Bonus Dedicated Posts

Cost: $7,500
Value: $11,428

$625 Per Month
12 Months

Advertising includes: 26 print ads, 
8 mo. banner ads and 6 social posts

3 Full Page Ads

+ 1 Bonus Full Page Ad

- Newsmakers

5 Half Page Ads

+ 2 Bonus Half Page Ads

10 Quarter Page Ads

+ 5 Bonus Quarter Page Ads

600,000 Banner Impressions on 

JaxDailyRecord.com

+ 200,000 Bonus Impressions

3 Dedicated Facebook Posts

+ 2 Bonus Dedicated Posts

Cost: $10,800
Value: $17,794

$900 Per Month
12 Months

EXECUTIVE LEVEL CORPORATE LEVEL BUSINESS LEVEL

Maximize your frequency and reach with one of our advertising packages for discounted advertising rates.

*subject to availability



IMPRESSIONS Open  
Rate

3-6  
Months

7-12 
Months

Package with print $450 $400 $350

100K - CPM*
Total Per Month

$10 $8

$800

$6

$600

100+K - CPM* 
Total Per Month

$9 $7 $5

$750

Targeted Banner Ads and Video Banner Ads 
Add $5 to CPM 

Retargeted Banners 
Minimum 50K Per 
Month

$14 $11 $9

BANNER ADVERTISING

PER INSERTION Open  
Rate 6X 12X

Dedicated  
Facebook Post

         $350     $325    $300

SOCIAL MEDIA

2023 ADVERTISING RATES

ONLINE ADVERTISING Sample Web Ads and Facebook Post (not to scale)

*The Billboard runs for 1 week on the homepage of JaxDailyRecord.com 

Maximize your frequency and reach with one of our advertising packages for discounted advertising rates.

RICH MEDIA

PER WEEK      Open Rate 6X 12X

Billboard�    $1,300 $650 $600

Footer (Per Tab)�
Index Page + news  
Add on tabs

   
$1,300

$1,000

$650

$500

$600

$425

Video Expandable Rich Media - Add $400

PER WEEK      Open Rate 12X 26X

Top Leaderboard� $500 $450 $400

Bottom Leaderboard $500 $475 $450

Medium Rectangle $400 $350 $300

Daily Brief E-newsletter

PER INSERTION Open  
Rate 6X 12X

Dedicated  
Eblast

$475     $450    $425

EBlast

Each week more than 40,000 people are reading us online to find information on the 
companies, trends, new developments, entrepreneurs and CEOs of Northeast Florida. 
Be sure your company is seen alongside trusted content.

Effective January 2023
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Full Page
10.375”wx16”h

1/2 Page
5”wx16”h

1/4 Page
5”wx8”h

1/8 Page
5”wx4”h

1/2 Page
10.375”wx8”h

1/4 Page
10.375”wx4”h

Ad Size	 Format	 Width	 Depth

Full Page	 Vertical	 10.375”	 16”

1/2 Page	 Horizontal	 10.375”	   8”

1/2 Page	 Vertical	 5”	 16”

1/4 Page	 Horizontal	 10.375”	   4”

1/4 Page	 Vertical	 5”	   8”

1/8 Page	 Horizontal	 5”	   4”

FORMATS WE ACCEPT FOR PRINT: PDF is the preferred format, 
exported at 300 DPI, with all fonts embedded. We also accept TIFF, JPEG, PSD and 
EPS files, as well as InDesign CS documents (up to and including the CC 2017 
version). InDesign documents should be packaged to include all fonts and artwork. 
Files should not include margins, printer marks or crop marks. Ad files, in any format, 
should be the actual size of the ad. Above dimensions can be used as a reference. We 
cannot accept Microsoft Publisher documents. PNG files must be converted for use in 
print.

COLOR: Use CMYK, not RGB, to build all files for print. Text should be 100% 
black only, not a mix of CMYK or RGB. To create a rich black background for a 
newspaper ad, use 100% black plus 20% cyan. For glossy publications a rich black 
ink mix is 60% yellow, 40% magenta, 40% cyan and 100% black. Design your 
newsprint ad to allow for a 30% dot gain on press. Reverse text should be 10 point 
or larger. Small reverse text may fill in. For optimum sharpness and readability, 
reverse text should be a sans serif font (i.e.: Helvetica), not a serif font (i.e.: Times). 
The total ink limit for a finished file is 240%.

AD ELEMENT SPECIFICATIONS: If our graphics department is 
preparing your ad, please send artwork in TIFF, JPEG, PSD or EPS formats. Files 
should be a minimum of 300 DPI and be sized to 100% for use in the ad. If your 
artwork is 72 DPI, it should be submitted three times the desired size. An example 
of this: 1” logo in ad submitted at 72 DPI would need to be 3” actual file size. 
Artwork downloaded from the internet is usually low-resolution and cannot be used 
in print ads. EPS files should have a TIFF preview and binary encoding. Text should 
be sent in Microsoft Word documents, in TXT format or typed in an email. We do 
not accept Excel or Publisher documents for use as text files.

DEADLINE: Inserts should be delivered to our printer 2 weeks before the 
insertion date. You will be given a shipping label. The shipping label should be 
completely filled in (publication name, issue date, advertiser name, quantity 
information, etc.) and be affixed to the outside of each box.

Ad space reservation: �THURSDAY by 3 PM (1 week prior to publication date).
Ad materials are due: FRIDAY by 3 PM (6 days prior to publication date).

ACCEPTED FORMATS: GIF, JPEG and HTML 5. For ads, a static jpeg is 
required in addition to your ad. 

FILE SIZE: 50k maximum. Animation time: 15 second limit, 3-loop maximum. 

LINKING URL: When submitting your ad, please supply the website URL that 
should be used for click-through. 

ACCEPTED FORMATS: GIF, JPEG or PNG. E-newsletter ads are STATIC 
only. 

FILE SIZE: 50k maximum. 

LINKING URL: When submitting your ad, please supply the website URL that 
should be used for click-through.
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BANNER ADVERTISING

Ad Size (Pixels)	 Format	 Width	

Medium Rectangle		  300	 250

Super Leaderboard		  970	 66

Mobile Leaderboard		  320	 50

RICH MEDIA ADVERTISING 

Footer		  970	 200	

		  320	 100

Billboard		  970	 250	

		  320	 100

Depth

PRINT SPECS

ONLINE SPECS E-NEWSLETTER DAILY BRIEF

Ad Size (Pixels)		  Width	

Leaderboard		  589	 72

Medium Rectangle		  150	 248

Bottom Leaderboard		  589	 216

Ad Size (Pixels)		  Width

Dedicated E-Blast		  600	 800	

Dedicated Facebook Post	(Photo)	 1200	 630

	

Depth

SOCIAL MEDIA/E-BLAST

Depth

ADVERTISING SPECIFICATIONS

For more information, please contact 
advertise@JaxDailyRecord.com 

or 904-356-2466



ADVERTISING

For advertising sales and marketing inquiries, contact:

Director of Advertising, Jay Lesowitz

 jlesowitz@JaxDailyRecord.com    904.356.2466

Advertising Coordinator, Codi Gildberg

 adasst@JaxDailyRecord.com    904.356.2466

EDITORIAL

Submit news releases and editorial inquiries:
JaxDailyRecord.com/submit-news-release

 editorial@JaxDailyRecord.com  

PUBLISHER

Angela Campbell

 acampbell@JaxDailyRecord.com 
 904.356.2467

EDITOR

Karen Mathis

 kmathis@JaxDailyRecord.com 
 904.356.2466

LEGAL NOTICE ADVERTISING

For information on legal notice publication in Duval, Clay, Nassau or  
St. Johns counties, contact:

Legal Advertising Manager, Rhonda Fisher

  legal@JaxDailyRecord.com     904.356.2466  fax  904.353.2628

SUBSCRIPTIONS

For information on subscriptions, purchasing extra copies  
and distribution, contact:

Subscription Manager, Diana Ewing

 subscriptions@JaxDailyRecord.com    877.231.8834  fax  727.447.3944

Main Office:

Jacksonville Daily Record 
121 W. Forsyth St. 
Suite 150 
Jacksonville, FL 32202

904.356.2466 
904.353.2628 fax

Satellite Offices:

Jacksonville Daily Record 
Clay County 
630 Kingsley Ave. 
Orange Park, FL 32073

Jacksonville Daily Record 
St. Johns County 
822 Florida A1A N. 
Suite 310 
Ponte Vedra, FL 32082

Jacksonville Daily Record 
Nassau County 
910 S 8th St 
Suite 304 
Fernandina Beach, FL 32034

MANAGING EDITOR

Monty Zickuhr

 mzickuhr@JaxDailyRecord.com 
 904.356.2466

LEGAL AFFAIRS ASSOCIATE EDITOR

Max Marbut

 mmarbut@JaxDailyRecord.com 
 904.356.2466

GOVERNMENT AFFAIRS 
ASSOCIATE EDITOR
Mike Mendenhall

 mmendenhall@JaxDailyRecord.com 
 904.356.2466

RESIDENTIAL REAL ESTATE & 
HEALTH CARE STAFF WRITER 
Dan Macdonald

 dmacdonald@JaxDailyRecord.com 
 904.356.2466
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ASSISTANT EDITOR

David Crumpler

 dcrumpler@JaxDailyRecord.com 
 904.356.2466

CEO

Matt Walsh

 mwalsh@JaxDailyRecord.com 
 904.356.2466

CONTACT US



Jacksonville

Ormond  
Beach

Palm Coast

West Orange

Windermere,  
Dr. Phillips &  
Horizon West

Polk

East County
Longboat 

Key

Business Publications

Community Publications

Source: Verified Audit 
Circulation ending 3/31/21; 
Google Analytics, Q1 2022

UNIQUE
VISITORS

PAGE
VIEWS

DIGITAL

Pinellas
Hillsborough

Pasco

Charlotte

Lee

Collier

Sarasota

Manatee

Siesta Key

AVERAGE UNIQUE MONTHLY VISITORS: 767,155

AVERAGE MONTHLY PAGE VIEWS: 2,149,460

AVERAGE MONTHLY AD IMPRESSIONS SERVED: 9,974,766

PRINT

YOUROBSERVER.COM	 237,860� 721,064

JAXDAILYRECORD.COM	 176,692� 566,705

ORANGEOBSERVER.COM	 79,990� 161,242

BUSINESSOBSERVERFL.COM	 81,592� 172,092

OBSERVERLOCALNEWS.COM	 191,021� 528,357

JULY 11 - JULY 17, 2014 | THREE DOLLARS

HEALTH CARE
Keeping Pace
Having the latest technology is a must 
for hospitals to stay competitive and 
attract patients. Tampa General recently 
spent $10 million toward this goal.
PAGE 7

HEALTH CARE
Find Your Niche
To continue expanding her fast-growing 
pharmacy business, Krutika Patel looks 
for acquisitions with a specialty.
PAGE 8

HEALTH CARE
Service with a Smile
A former Disney manager looks to bring 
customer experience values from his 
past to his new home health care firm.
PAGE 9

HEALTH CARE
Making the Grade
Moorings Park’s conservative 
management has earned it a stellar 
credit rating. It will bank on it as it 
begins a $140 million expansion.
PAGE 10

NEWS
Corporate Report
Raymond James Bank adds to its 
board, WellCare promotes new Florida 
president and more corporate news and 
events on the Gulf Coast.
PAGE 14

40 UNDER 40
Where are They Now?
A chamber of commerce executive, 
featured in our 2002 40 under 40 issue, 
stays passionate about her position.
PAGE 19

Health Care | In a crowded market, niche pharmacies stand out from their competition. PG.8

DON’T MISS
PAGE 
15 Social media are communicating — are you listening?

intense
Cancer treatment practices need 

to get big to survive. One firm 
attempts to lead the way while 

controlling costs.
PAGE 12 

SPECIAL ISSUE: HEALTH CARE
PAGES 7 THROUGH 13

Brad Prechtl | CEO OF FLORIDA CANCER SPECIALISTS

QUEST

America II Electronics 
CEO invests in north 
Manatee land. 17

Ruskin’s Sun Point  
retail center sells  
for $7.25 million. 16

Taylor Morrison, Fiddler 
Creek partner on Oyster 
Harbor development. 18

TOP DEALS

FLORIDA’S NEWSPAPER FOR THE C - SUITE

PA S C O  •  H I L L S B O R O U G H  •  P I N E L L A S  •  M A N AT E E  •  S A R A S O TA  •  C H A R L O T T E  •  L E E  •  C O L L I E R     

C1Bank.com • (877) 266-2265 MEMBER FDIC
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Observer
PALM COAST

YOU. YOUR NEIGHBORS. YOUR NEIGHBORHOOD.

VOLUME 6, NO. 8W FREE • THURSDAY, MARCH 26, 2015

DESIGNED 
WITH YOU  
IN MIND
Notice something  
different? No, we didn’t 
change our hair. We 
rethought every inch of 
your Observer to make 
it more informative and 
more fun than ever.  
SEE PAGE 6

‘Kill list’ 
targets 
Flagler
Rick Staly: ‘There’s no 
credible threat’ in town. 

BRIAN MCMILLAN
EXECUTIVE EDITOR

While ISIS has been in the news 
a great deal of late, it has always 
been a problem far from home. 
But the terrorist organization 
recently released a “Kill List” 
that identifies two Palm Coast 
residences among a total of 100 
scattered around the country. 
The direction from ISIS leaders 
to their followers: Hunt down 
and kill these 100, all of whom are 
current and former U.S. military 
personnel.

Working closely with the FBI, 
the Flagler County Sheriff’s 
Office has identified the Palm 

JONATHAN SIMMONS
NEWS EDITOR

Things can get nasty in the field for 

a code enforcement officer in Palm 

Coast. “It can be brutal out there,” 

Supervisor Barbara Grossman said. “We’ve 

had people show us guns, we’ve had animals 

let loose on us. One individual tried to pull an 

officer out of his vehicle. And then there are 

people out there that say, ‘Thank you.’”

Palm Coast’s Code Enforce-
ment Section enforces more 
restrictions, and does so more 
proactively, than the neighboring 
municipalities of Flagler Beach 
and Bunnell, or unincorporated 
Flagler County. Its code enforce-
ment section has 13 employees to 
Bunnell’s one, the county’s two, 
and Flagler Beach’s one employee 
and a volunteer. And, unlike the 
county or other municipalities, 
Palm Coast’s code enforcement 
relies heavily on its officers mak-
ing rounds, looking for violations: 
Each officer drives every street in 
the city at least twice per month, 

Grossman said, racking up 600-
900 miles per month per city 
vehicle each.

At the heart of the difference 
is a matter of philosophy that 
some residents love and others 
can’t stand. Palm Coast, unlike 
its neighbors, is a community 
whose formation owes much to 
the efforts of a single company 
— ITT — which once owned the 
land and sculpted a community 
with a particular look, bound 
together by a set of codes that 
dictate house-paint color; fence 
height, color and material; and 
what types of vehicles may be 

CO D E  E N F O R C E M E N T

STORY CONTINUES ON PAGE  3

A MATTER OF  
LIFE AND DEATH
Walk Out of Darkness 
raises awareness and 
support for suicide  
prevention at Flagler 
Palm Coast High School. 

PAGE 4

MEET MR. AND  
MISS MATANZAS
Pageant power! Who 
took home the crowns?
PAGE 21

WHO IS FLAGLER’S 
MOST POWERFUL 
STUDENT?  
PAGE 11

 “I try to be friendly to  
everybody. I think of it as how 
I would want to be treated 
when I’m shopping.”

Jennifer Underwood, Target 
employee, and the Friendliest 
Cashier of the Week

Best in 
class: 
FPC has 
historic 
week   
Flagler Palm Coast  
won the Five-Star meet 
and the Bob Hayes  
Invitational.  

PAGE 15

YOUR TOWN

DOES IT WORK FOR YOU?

Jonathan Simmons

Palm Coast resident Jane Villa-Lobos spends a lot of time and energy making her yard a model neighbor and representative of Palm Coast’s beauty.

Jimmie Robinson prepares to take the baton at the Bob Hayes event.

SEE ISIS PAGE 4
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SIP FOR A CAUSE, 
AT CHARI-TEA
Little Blog Dress serves 
as hostess for the group.
PAGE 9

WATER METER 
DISASTER?
One resident came home 
to a $906.54 charge.
PAGE 10

What will the roads look like in 10 or 20 years in Ormond Beach? What new connections are planned?  
A Volusia planning group asks Ormond and other cities to list future transportation needs. PAGE  3 
 

Your guide to the road map of the future

INSIDE

DRUMMING UP 
ENTHUSIASM
Native American Festival 
celebrates 25 years.
PAGE 16

Vet group 
has cash 
problems
Maintenance costs now 
limit their charity work.

SEE LEGION PAGE 2

WAYNE GRANT
NEWS EDITOR

“There are termites in this build-
ing older than Ormond Beach,” 
Rev. Willie Branch said recently, 
speaking about the old gov-
ernment building that serves 
as headquarters for American 
Legion Post 267.

He may be kidding about the 
termites, but he’s not kidding 
when he talks about the main-
tenance required on the historic 
building at 156 New Britain Ave. 
that was constructed in 1895.

The veterans are finding them-
selves in a financial bind. They 
pay a token rent to the city, which 
owns the building, but their lease 
requires them to pay 100% of the 
maintenance.

“This building needs some 
major work,” said Branch, who is 
post commander. Currently there 
are electrical issues and deterio-
rating wood.

Being an Ormond Beach His-
toric Landmark, any exterior 
changes must conform to the 

DESIGNED 
WITH YOU  
IN MIND
Notice something  
different? No, we didn’t 
change our hair. We 
rethought every inch of 
your Observer to make 
it more informative and 
more fun than ever.  
SEE PAGE 6

Courtney Bell and Ray Probart 

Father Lopez track: Sister act

THE RAINBOW BRIDGE 
A new leash  
ON LIFE

Hundreds of dogs and their 
owners turn Granada  
into a Rainbow Bridge  
as they remember past pets 
and raise money for Sophie’s 
Circle Dog Rescue. 
PAGE  15 

Coach Sue O’Malley said having five pairs of sisters on the track team at Father 
Lopez takes the phrase “sibling rivalry” to a whole new level. PAGE 11

Wilson sisters Megan and Emily, one of the team’s five sister pairs, know how to have fun while competing.
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Lakewood Ranch’s weekly newspaper since 1998

YOUR TOWN

INSIDE
Your guide to summer camps 
in Sarasota and Manatee 
counties.

Lost and donated works 
of art get a second life 
 in “MASHterpiece.”

BLACK TIE
Attendees rock out at the 
Firefly Gala, benefiting 
Forty Carrots.

INSIDE

ARTS+CULTURE

SUMMER  
FUN GUIDE

The Observer

Your guide to summer  
camps in Manatee and  
Sarasota counties.

2015

BEAN COUNTER

Christian Lewis, 
6, walked away from 
Lakewood Ranch Com-
munity Activities’ annual 
EGGstravaganza Easter 
event March 28, with a 
trophy-sized container of 
deliciousness.

The first-grader at Gul-
lett Elementary School 
won a jar of 588 Jelly 
Beans after winning the 
East County Observer’s 
“Guess How Many” 
contest.

Christian’s winning 
guess? Six hundred.
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Del Webb

THE BUCK STOPS HERE
Do you feed or pet this  
young buck in Heritage  
Harbour South? These 
actions could cost big 
bucks — and end up 
harming the deer.

AMANDA SEBASTIANO 
STAFF WRITER

HERITAGE HARBOUR — Bambi 
loves snacking on popcorn and 
posing for selfies with Heritage 
Harbour South residents.

But the residents’ relationship 
with the 1-year-old white-tailed 
deer they’ve nicknamed after the 
storied deer could come at a cost 
— both for the yearling and for 
residents who feed and pet him.

By next year, the buck will reach 
maturity and will want to mate, 
according to Justin Matthews, of 
Matthews Wildlife Rescue, who 
hopes to end the friendly encoun-
ters between residents and the 
buck before he reaches maturity.

Bucks can become aggressive 
when they’re ready to mate, espe-
cially when they feel threatened.

Matthews saw a resident “play 
fighting” with the deer last week 
and watched while the buck stood 

SEE DEER PAGE 3A

SEE DEL WEBB PAGE 4A

Courtesy photo 

Heritage Harbour South’s newest resident is a young buck — a 1-year-old white-tailed deer residents call Bambi. 
Residents could face fines for feeding, petting or playing with the deer.

PAM EUBANKS
SENIOR EDITOR

LAKEWOOD RANCH — Bulldozers 
are buzzing a mile east of Lorraine 
Road, south of State Road 70, as 
they transform a 643-acre parcel 
into Lakewood Ranch’s first age-
restricted community.

But the sound of construction 
isn’t the only buzz.

Del Webb’s developer, Pulte 
Group, already has 2,000 names 
on its interest list.

“(It’s) something we’re very 
excited about,” said Jacque 
Petroulakis, spokeswoman for 
Pulte Group, which has age-
restricted Del Webb communi-
ties in 23 states. “We know this 
is a sought-after area to live for 
retirees and pre-retirees alike, 

55-and-up community  
GAINS MOMENTUM

Lakewood Ranch’s  
first age-restricted  
community, Del Webb, 
already has 2,000  
names on its interest list.

WHO’S A  
GOOD BOY?

Bow...wow!
The Humane Society at 
Lakewood Ranch has 
its first certified Canine 
Good Citizen: Magnum, 
a 3-year-old Catahoula 
Leopard mix.

Magnum passed all 10 
items on the American 
Kennel Club Canine Good 
Citizen test last week as 
part of the Bright Futures 
Shelter Dog Training 
Program, which teaches 
adoptable dogs good 
manners and obedience.

We’re happy to report 
that Magnum got the best 
dog treat of all:

“Magnum has been ad-
opted and will be going to 
his new home this week,” 
said trainer Cindy Skarda.

LONGBOAT
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Longboat Key’s weekly newspaper since 1978
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KEEPING UP WITH 
APRIL FOOLS 7A

KEY CRIME SOLVER
Longboat Key’s detective 
sergeant has worked  
to solve 15 cases since  
he took over the Key’s 
detective beat.

KURT SCHULTHEIS
SENIOR EDITOR

Longboat Key Detective Sgt. Bob 
Bourque doesn’t keep pictures of 
his family on his desk, and there 
isn’t any memorabilia adorning 
the walls of his 12-foot-by-12-
foot office.

Cluttering Bourque’s desk, 
floor and filing cabinets are hun-
dreds of manila folders, stuffed 
with paperwork on both active 
and closed crime cases on Long-
boat Key. 

Since Bourque, a police officer 
on the Key since December 2009, 
became detective sergeant in May 
2014, unsolved cases have been 
solved at a rapid pace. 

“It’s all about solving puzzles,” 
Bourque said. “We have more 
time to deal with crimes that larg- Kurt Schultheis

Longboat Key Detective Sergeant Bob Bourque has no trouble finding any one of the hundreds of manila folder 
case files he keeps in his office. SEE BOURQUE PAGE 3A

Lost and donated works 
of art get a second life 
 in “MASHterpiece.”

BLACK TIE
Attendees rock out  
at the Firefly Gala,  
benefiting Forty Carrots 
Family Center.

INSIDE

ARTS+CULTURE

KURT SCHULTHEIS
SENIOR EDITOR

Just when you thought the Long-
beach Village had enough prob-
lems with peacocks, another issue 
is making waves.

Village resident Joe Mazza pre-
sented a petition of 111 signatures 
last week to Town Manager Dave 
Bullock, urging the town to look at 
a sliver of town-owned property 
along Sarasota Bay off of Bayside 
Drive to the right of the Linley 
Street boat ramp that’s been used 
to store and launch small boats, 
canoes and kayaks for years. 

Mazza and 110 other residents 
believe the vessels, some of which 
are tied or locked up, are unsight-
ly and create a parking problem. 
“We’re looking for some relief out 
there,” Mazza told commissioners 

A petition urges the town 
to address a section  
of Bayside Drive that’s  
used to store vessels.

Boat storage 
brings stormy 
waters to the 
Village

SEE STORAGE PAGE 7A

KURT SCHULTHEIS
SENIOR EDITOR

If Moore’s Stone Crab Restaurant 
burned to the ground tomorrow 
or was blown apart by a hurricane, 
a future house would replace the 
47-year-old restaurant.

Commissioners don’t want 
that to happen.

After an hour-and-a-half-long 

discussion Monday night, the 
Longboat Key Town Commission 
granted two requests by Moore’s 
co-owner Alan Moore on first 
reading to change the compre-
hensive plan and the restaurant’s 
zoning designation from residen-
tial to commercial. 

The changes need to be 

Moore’s Restaurant 
gets first course approval

Moore’s Stone Crab 
Restaurant came  
one step closer to 

rebuilding at  
Monday night’s  

commission meeting.

Courtesy rendering

A restaurant rendering concept for Moore’s Stone Crab Restaurant released to the Longboat Observer shows 
a modern restaurant similar to Tom Leanoard’s and Mark Caragiulo’s Shore restaurant on St. Armands 
Circle. The firm hired to sketch the restaurant used a Shore concept for the rendering.

SEE MOORE’S PAGE 2A

SALUTE  
FOR SERVICE

Gulfshore of Longboat Key 
resident Bob Jensen re-
cently got a hero’s honor: 
Marine Corp. veterans 
Capt. Tom Smith and Cpl. 
Ted Smith (no relation) 
honored Jensen, a former 
Marine who served in 
Guam and China protect-
ing railroads from the 
Japanese, in a ceremony.

The ceremony was 
offered through a Tide-
Well Hospice of Sarasota 
program in which veterans 
volunteer by honoring 
those who served. 

COMING SOON 
TO A NEST 
NEAR YOU...
A Longboat Key couple 
is expecting.

That’s right, swans 
Sully and Susie have 
nested and are expect-
ing a special delivery of 
cygnets at the end of 
April. Their cygnets will 
hit the waters after two 
days in the pond across 
the street from CVS.

To learn more about 
the swan-care efforts, 
visit: GracieSwan.org.
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Mooney kids  
return with hugs
Though north Sarasota County 
public schools are a few 
days away from returning to 
class, Cardinal Mooney High 
students returned with hugs 
Wednesday morning to their 
Fruitville Road campus.

Senior class counselors,  
staffers, faculty and the 
school’s Cougar mascot were 
on hand welcoming everyone. 

Oh, and there was candy.
“Today, I was kind of ner-

vous because we haven’t been 
to school in awhile, but I was 
really happy because we were 
greeted with hugs and choco-
late from teachers,” said Senior 
Sofia McFadden.

Eric Garwood

FREE  •  THURSDAY, OCTOBER 6, 2022

Bike lanes           
are for ... bikes
Yes, it’s new, and yes, the 
stretch of Ringling Boulevard 
between Washington Avenue 
and Lime Avenue is now chock-
full of new stripes, signs, sym-
bols and traffic islands.

One thing, though, most driv-
ers should be able to figure out: 
The narrow lanes alongside 
the curb are for, say it with us, 
b-i-c-y-c-l-e-s. The painted sign 
of a cyclist on a two-wheeler on 
the pavement should be a good 
indicator.

At School Avenue, though, 
commuters seem to think the 
barely wide-enough-for-a-Mini-
Cooper lane is an invitation 
to trundle up to the front of a 
queue to turn right.

The city’s complete streets 
program is expanding with 
more of these shared traffic 
features in the offing. 

Courtesy photo

SARASOTA/SIESTA KEY

Kat Hughes 

Hurricane Ian’s winds tore down numerous trees, including this oak tree that temporarily blocked Hyde Park Street on Sept. 29.

Dariela Delgado 

The Rev. Michael Cannon presides over the blessing ceremony, 
which also included his own dog, Oscar.

Siesta Key church 
community takes 
time to give pets, their 
owners their due.  
SEE PAGE 4B

Overarching relief

Blessed 
tradition 
returns

Turtle 
Tracks
AS OF OCT. 1
TOTAL NESTS:
 2022 2021
Siesta Key 531 521
Lido Key 160 107
Casey Key 2,053 1,471

TOTAL FALSE CRAWLS:
 2022 2021
Siesta Key 584 603
Lido Key 205 279
Casey Key 1,940 1,773

Source: Mote Marine Laboratory
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T H E  O BS E RV E R’S  GU I D E  TO  T H E  A RTS  A N D  SO C I E T Y

MUSIC
DANCE
ART
THEATER
BLACK TIE

INSIDE

A+E

Mixing it up.
INSIDE

Photos, stories from 
around the mainland, 
islands. PAGE 3A

Sarasota’s mayor 
looks back on a wild 
week.  PAGE 4A

County public schools 
prepare for two-part 
restart.  PAGE 5A

BY MAX MARBUT
ASSOCIATE EDITOR

W
hen about 70,000 students and 3,000 
faculty members return to Jacksonville’s 
higher education institutions in August, 
they will find the classroom experience 
much the way it was before the pandemic, 

with some changes that could be described as a side effect of 
COVID-19.

In-person instruction will resume at all campuses and cen-

ters, but with continued online access for classes, college and 
university administrators say.

“We want people to know we are open for business in the 
fall. It’s time and we’re back with more options for students,” 
said John Avendano, president of Florida State College at 
Jacksonville.

A greater role for technology in delivering instruction and 
more specialized graduate courses and certificate programs 
are trends driving the future at FSCJ, Edward Waters Uni-

Inside the $321 million development that will reshape the 
area near TIAA Bank Field and the future of Downtown.
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$120 million 
Jaguars facility 
taking a step

BY MIKE MENDENHALL 
STAFF WRITER 

Plans for the Jacksonville Jag-
uars $120 million football per-
formance center Downtown are 
moving forward.

Mayor Lenny Curry’s Chief 
of Staff Jordan Elsbury said the 
administration planned to file 
legislation July 21 with City 
Council to authorize spending on 
the facility.

The city and Jaguars would split 
the cost equally.

Curry’s proposed five-year 
Capital Improvement Plan 
released July 20 shows the city 
spending $36 million on the proj-
ect in fiscal year 2021-22 and 
another $24 million the following 
fiscal year.

Jaguars owner Shad Khan and 
team President Mark Lamp-
ing announced plans June 3 for 
the football performance center 
northwest of TIAA Bank Field.

It comprises two practice fields; 
125,000 square feet of team office 
space; locker rooms; training and 
recovery areas; medical support 
facilities; and a weight room. 

The team would sign a long-
term lease for the city-owned 
facility and be responsible for 
operating and maintenance costs.

Lamping said removing football 
operations from TIAA Bank Field 
would make stadium renovations 
expected before 2030 easier.

The bill could be introduced as 
soon as the July 27  Council meet-

The city’s $60 million 
share is part of the 
mayor’s proposed Capital 
Improvement Plan.

File image

People walk around the Four Seasons area in this rendering that show the future buildiings.

SEE EDUCATION, PAGE 6

New name, 
sponsor for 
the Ice & 
Sportsplex

PAGE 10

SHAD KHAN’S 
FOUR SEASONS
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LEGAL COMMUNITY

Taking a look at 
attorney discipline
The Florida Bar enforces 
rules that protect the public 
through lawyer and judicial 
regulation.  PAGE 3

THE MATHIS REPORT
Plans for College Park 
in Arlington taking shape
Developer Alex Sifakis says neighbors 
around College Park in Arlington told 
his group that they wanted more food 
options at the shopping center.  PAGE 3

OPTIONAL LABEL

Taking a look at 
attorney discipline
The Florida Bar enforces 
rules that protect the public 
through lawyer and judicial 
regulation.  PAGE 3
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